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Electric Company hereby submits its attached monthly status report on the results of its Energy 

Savings Assistance Program and CARE Program efforts, showing results through April 2014.  
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PACIFIC GAS AND ELECTRIC COMPANY 

 
ENERGY SAVINGS ASSISTANCE PROGRAM  

AND CALIFORNIA ALTERNATE RATES FOR ENERGY PROGRAM  
MONTHLY REPORT FOR APRIL 2014  

 

This Monthly Report complies with low income reporting requirements established in Decision 

(D.)12-08-044, and with all reporting and program evaluation requirements previously 

established for the California Alternate Rates for Energy (CARE) and Energy Savings 

Assistance (ESA) Programs.  The utilities met with Energy Division staff to revise reporting 

tables and formats in compliance with the mandates of D.12-08-044 and now use the resulting 

Energy Division-approved monthly reporting format.  

1. Energy Savings Assistance Program Summary 

The ESA Program provides free home weatherization, energy-efficient appliances and 

energy education services to income-qualified PG&E customers throughout the Company’s 

service area.  To qualify for the ESA Program, a residential customer’s household income 

must be at or below 200 percent of Federal Poverty Guidelines, as required in D.05-10-044. 

PG&E has offered energy efficiency programs to income-qualified customers in its 48 

counties since 1983.  The ESA Program’s objective is to help income-qualified customers 

reduce their energy consumption and costs while also improving their quality of life.  The 

2012-2014 ESA Program authorized in D.12-08-044 continues as a resource program 

emphasizing long-term and enduring energy savings.  It continues to serve all willing and 

eligible low income customer populations by providing all feasible ESA Program measures 

at no cost to the customer through a direct-install approach.  All housing types are eligible to 

participate, and the ESA Program is available to both homeowners and renters. 

1.1 Energy Savings Assistance Program Overview 

PG&E’s 2012-2014 ESA Program follows the policies and guidance given in 

D.07-12-051, which established the following programmatic initiative for the 

ESA Program (formerly known as LIEE): 

To provide all eligible customers the opportunity to participate in the 

LIEE programs and to offer those who wish to participate all cost-

effective energy efficiency measures in their residences by 2020. 

PG&E’s ESA Program has treated 36,541customers through April 2014.   
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 Provide a summary of the Energy Savings Assistance 1.1.1
Program elements as approved in D.12-08-044: 

 
Energy Savings Assistance Program Summary for Month 

2014 
Authorized / 

Planning 
Assumptions 

Year-to-Date Actual % 

Budget $ 161,735,112 $39,683,561 25% 

Homes Treated 119,940 36,541 30.47% 

kWh Saved NA 11,760,454  

kW Demand Reduced NA 1,950.75  

Therms Saved NA 616,523  

 

1.2 ESA Program Customer Outreach and Enrollment Update 

PG&E’s outreach team and the ESA Program contractors conduct outreach 

through different channels and in multiple languages, including: Bill inserts, 

direct mailings, emails, outbound phone calls, ethnic and local media, community 

events and partnerships and other innovative approaches.  Customers who call 

PG&E’s customer service centers are referred to the ESA Program and assigned 

to a contractor in their area. 

The ESA Program partners with 37 local installation contractors, 2 appliance 

contractors, and 11 Community-Based Organizations (CBOs), of which 6 are also 

Low Income Home Energy Assistance Program (LIHEAP) agencies.  

PG&E has 5 contracts with LIHEAP agencies that are now working within 

PG&E’s ESA Program.  PG&E coordinates with these LIHEAP agencies to 

install Energy Star® refrigerators in homes receiving PG&E electric service 

where the LIHEAP contractors have installed all other measures under the State 

Weatherization Program. This allows both the ESA Program and LIHEAP to 

leverage their resources and help additional low income homes. Through April, 

28 refrigerators have been installed through this effort, which equates to $22,400 

leveraged through this program. 

 Provide a summary of the Energy Savings Assistance 1.2.1
Program outreach and enrollment strategies deployed this 
month. 

In April, PG&E’s outreach team launched the acquisition direct mail 

throughout the month and bill insert towards the end of the month. The 

direct mail campaign resulted in 542 visits to the vanity URLs. Additional 

results from both outreach efforts will be available in May.  
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Sample direct mail creative: 

 
Sample bill insert newsletter: 
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audience. In addition to the ESA Program, PG&E promoted CARE as 

another way to help customers save on their energy bills. The newly 

available ESA Program applications were announced in April at select 

Spanish and Chinese community events in Fresno, San Francisco, and San 

Jose and through traditional media.  

PG&E promoted both CARE and ESA in Spanish and Chinese in-

language interviews with:  

 KDTV-Univision’s award winning morning show “Al Despertar”,  

 Radio Bilingue’s live community show Comunidad Alerta 

 Radio KIQI’s Ventana a la Comunidad  

 Radio KEST’s morning news program 

 KTSF-TV’s celebration of the 45
th

 anniversary of the Chinese 

Newcomer’s Service Center (CNSC)   

 

Additionally, PG&E participated in safety events throughout the month of 

April as part of National Safe Digging Month, where the outreach team 

distributed the Integrated Programs brochure, which includes information 

on CARE, ESA, and other assistance programs. The events were held over 

the course of four Saturdays in Sacramento, San Jose, Emeryville, and 

Modesto.  

Sample Integrated Programs brochure:  

 

 

 

The following ongoing efforts continued building CARE awareness and 

participation throughout April: 
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 Automated Phone Calls – CARE partners with a third-party vendor 

and PG&E’s customer service representatives to enroll new 

households and recertify existing households by telephone. Year to 

date, this channel has generated 15,221 recertified customers and 

5,262 new enrollments. 

 Online – Customers can visit pge.com/CARE to find out more 

information about CARE and to apply online. Year to date, this 

channel has collected 55,530  new enrollments. 

 Local Office Partnerships – CARE partners with local offices to 

inform customers about the program and to distribute applications. 

Year to date, this initiative has produced 4,687 new enrollments. 

 Community Outreach Contractors (COCs) - PG&E contracted with 

72 COCs throughout its service area.  These represent a variety of 

communities, including African-Americans, Hispanics, Asian 

Pacific Islander Americans (Chinese, Vietnamese, Laotian, and 

Hmong), Native Americans, seniors, rural residents, agricultural 

workers, sub-metered tenants, and nonprofit living facilities.  Year 

to date, this initiative has led to 502 new enrollments. 

To address enrollment barriers discovered through customer research, 

PG&E continued efforts to optimize the CARE application for 2014-2015. 

PG&E applied focus group insights on design and messaging collected in 

January and collaborated with ORA and other stakeholder groups in the 

development of a more customer-friendly application filed at the 

beginning of May.  

Throughout these efforts, PG&E continues to evaluate different channels, 

language and design, identifying optimization opportunities and 

implementing learnings in real time for improved results, efficiency and 

cost-effectiveness. 

 Describe the efforts taken to reach and coordinate the CARE 2.2.2
Program with other related low income programs to reach 
eligible customers. 

PG&E exchanges data with Southern California Edison (SCE) Company 

and Southern California Gas (SCG) Company and automatically enrolls 

their CARE households if they also receive PG&E service.  PG&E also 

exchanges data of qualified low income households with the Sacramento 

Municipal Utility District (SMUD) and Modesto Irrigation District (MID). 

PG&E provides natural gas within the SMUD and MID electric service 

areas and automatically enrolls qualified low income customers served by 

SMUD and MID onto the CARE Program.  These data exchanges are 

currently on hold while PG&E updates their information security 

agreements. 

PG&E automatically enrolls customers who receive LIHEAP and Relief 

for Energy Assistance through Community Help (REACH) 

payments.  Year-to-date, 1,495 LIHEAP customers and 256 REACH 

customers have been automatically enrolled onto the CARE Program. 
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Year-to-date, 9,305 ESA Program participants have been enrolled in the 

CARE Program. 

Additionally, PG&E continues to coordinate CARE, ESA and other low 

income outreach efforts to provide likely eligible customers with the 

knowledge and tools to access helpful PG&E services. For example, 

upcoming CARE and ESA acquisition campaigns will cross-reference 

programs in automated phone calls, emails and direct mail. The goal with 

these and similar efforts moving forward is to help financially challenged 

customers manage their energy bills in a more holistic and sustainable 

way. 

 Recertification Complaints  2.2.3
 

D.08-11-031, Ordering Paragraph 90, directed the IOUs to report in their 

monthly and annual reports the number of customer complaints received 

regarding CARE recertification efforts and the nature of the complaints 

beginning with the first report due on or about December 31, 2008. PG&E 

reports that it received no complaints about CARE recertification in April. 

2.3 Miscellaneous  
 

D.08-11-031, Ordering Paragraph (OP) 64, granted the IOUs discretion about 

how to enroll eligible public housing residents in each of their service areas.  In 

response, PG&E contracted with Public Housing Authorities as COCs to enroll 

their eligible residents in the program. 

 

3 Appendix: ESA Tables and CARE Tables 
ESA- Table 1- ESA Program Expenses  

ESA- Table 2- ESA Measure Installations and Savings  

ESA- Table 3- Average Bill Savings per Treated Home  

ESA- Table 4a- ESA Homes Treated 

ESA- Table 4b- Homes Unwilling / Unable to Participate 

ESA- Table 5- ESA Customer Summary  

ESA- Table 6- Expenditures for Pilots and Studies  

CARE- Table 1- CARE Program Expenses 

CARE- Table 2- Enrollment, Recertification, Attrition, and Penetration 

CARE- Table 3A- Post-Enrollment Verification results (Model) 

CARE- Table 3B- Post-Enrollment Verification Results (High-Usage) 

CARE- Table 4- CARE Self-Certification and Self-Recertification Applications 

CARE- Table 5- Enrollment by County 


